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About NENA

• NENA: the 9-1-1 Association is THE standards, 

policy, advocacy and education organization for 

9-1-1 in North America and beyond

• NENA has over 15,000 members and growing

• NENA technical and operational standards govern 

how 9-1-1 and NG9-1-1 systems work across the 

United States and the world 

• NENA is the only open-standards organization 

dedicated to 9-1-1 issues 



Over 3000 jurisdictions for 9-1-1 in USA

There is no equivalent to a national 9-1-1 service in the United States; 
in some respects a non-profit association and SDO like NENA is the closest thing



Most of our COVID-19 support for the 
community has been in information 
sharing and engagement:

• Surveys on 3-week cycles
• Online dashboard with resources
• Regular outreach via news blasts
• Leverage personalities to amplify our 

message

How does NENA help during COVID-19?



• Surveys are issued in 3-week periods
• Use NENA Enhanced PSAP Registry and 

Census to reach all 6000+ PSAPs in USA
• Our surveys are not statistically sound: 

they identify trends, but are not 
academic studies with full controls

However, some interesting clues:
• Precipitously reduced call volumes
• A marked increase in domestic violence
• Most PSAPs report implementing some 

sort of protective measures

Surveys 



Internally NENA uses analytics tools on cloud GIS software 
to monitor incoming survey data in real-time . . .

Surveys 



. . . The output, of course, is much less sophisticated; we publish a report.
(get it https://www.nena.org/page/covid19)

Surveys 

https://www.nena.org/page/covid19


• All of our outreach leads back to the 
COVID-19 landing page

• E.g., when we published our popular 
survey report, the press release linked 
to this page (nena.org/page/covid19)

• This increases audience engagement 
and retention; they are more likely to 
reach other content 

• In turn, this allows us to share more 
useful information with the community 
by being more effective communicators

Landing Page

https://nena.org/page/covid19


• NENA sends a routine news brief 
containing public safety-related content 
that was already popular with our 
members

• By highlighting our COVID-19 our news 
brief, we utilized an already popular 
platform to reach more users 

• This, in turn, typically sends the user 
back to our landing page 

Regular Outreach



• We’ve leveraged popular personalities 
within and outside of NENA to amplify 
our reach

• This includes popular personalities 
within NENA like our elected president

• It also includes celebrities like Ice-T or 
US Sen. Amy Klobuchar

• The 9-1-1 community is relatively small 
and intimate; even tens of thousands 
of impressions on a piece of content is 
an unusually broad reach for us 

Personalities



Conclusion

• Though HQ staff if locked in at home, NENA has never been busier!

• Our primary role in managing COVID-19 is managing information:

• Communicating useful information TO our members and to the public

• Representing 9-1-1 telecommunicators with useful information 

ABOUT them (through surveys)

• Use of amplification methods to give our communications broader reach



Questions?

Brandon Abley
Director of Technology

@911NENA911
/911NENA911
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